Intro to Business

Semester Test Study Guide

Fall 2009
Name: ____________________________Period: _______________
The semester test is over chapters 1-9 & 10-11. I would encourage you to use the online review resources for each chapter as study aides. 

Chapter 1

1. What is the basic economic problem?

2. Explain the difference between wants and needs. 

3. Explain the following types of economic systems.

· Market economy
· Command economy
· Mixed economy
· Traditional economy 
4. What is another name for the economic system used in the United State? (other than market economy)

5. List some of the important principles of the U.S. economic system. 

6. The intersection of supply and demand is known as ________________. 

7. supply:

8. demand:

Chapter 2

9. When is deflation most likely to occur?

10. Explain the difference between inflation and deflation. 

11. Describe what the U.S. economy is like during the following business cycles.

· Recession

· Depression

· Prosperity

· Recovery

12. Are all people who are not working in the United States considered to be unemployed? Why or why not?

13. Is the U.S. national debt increasing or decreasing? What factors contribute to the increase or decrease?

14. Explain the difference between a budget surplus and a budget deficit? 

15. Explain the difference between stocks and bonds. 

16. gross domestic product (GDP):

Chapter 3
17. List and explain the common types of trade barriers.

18. What is the difference between a formal and an informal trade barrier? 

19. Explain the difference between a trade deficit and a trade surplus. 

20. balance of trade: 

Chapter 4
21. List the 4 elements that are necessary for a contract to be enforceable. 

22. A patent gives the inventor of a product the sole right to make, use, or sell the item for what amount of time?

23. List the copyright symbol. 

24. What do antitrust laws protect consumers from?

25. patent:

26. interstate commerce:

27. Code of Ethics:

28. Americans with Disabilities Act:

29. OSHA: 

30. intellectual property:

Chapter 5

31. corporation:

32. proprietorship:

33. partnership:

34. franchise:

35. joint venture:
36. board of directors:

37. mission statement:

Chapter 6

38. entrepreneur:

39. opportunity cost:

40. innovation:
41. improvement:

42. venture capital:

43. Why is it easier for a small business to meet the precise needs of its customers?

44. List some of the reasons why so many new businesses fail. 

Chapter 7

45. List and explain the 5 management functions.

46. List and explain the duties of the 3 levels of management.

47. Explain the following types of influence:

· Identity

· Expert

· Reward 

· Position

Chapter 8

48. fringe benefits:
49. cafeteria plan:

50. collective bargaining:

51. white collar worker:

52. blue collar worker:

Chapter 10
53. Marketing activities often cost _________ or more percent of the selling price or a product or service. 

54. List the four elements of the marketing mix (the 4 Ps). 

55. List the four characteristics of services that make them unique. 

56. Explain the following types of marketing research studies.

· Survey

· Focus group

· Experiment 

· Observation

57. List and explain the parts of a product. 

58. The most effective type of promotion is ___________. 

59. List several examples of sales promotion. 

60. final consumer:

61. business consumer: 

62. List and explain the 4 marketing functions. (4ps) 

Chapter 11:

63. e-commerce:

64. hardware:

65. software:

66. white-collar crime:

67. telecommuter: 

68. network:

69. operating system:

70. computer language:
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71. displaced worker:
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